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©AMPAS 


MARLON BRANDO 


BEST SUPPORTING 
‘ACTOR! 


LIZA MINNELLI 


BEST SUPPORTING 
ACTRESS! 


JOEL GREY EILEEN HECKART 


BEST SCREENPLAY [ADAPTED]: 
“THE GODFATHER” — Mario Puzo- 
Francis Ford Coppola 


BEST DIRECTOR: “CABARET” — Bob 
Fosse 


OSGAR’S HISTORY... 


It is 44 years old, weighs 7 
pounds, stands 13 1/ 2” tall and 
costs about $75.00 to make. This 
is Oscar, the golden symbol of 
fame conferred by the Academy 
of Motion Picutre Arts and 
Sciences. It has reached full 
maturity. Oscar was nameless 
when he came into the world as 
an award symbol the year the 
Academy was founded in 1927. 
He remained nameless for four 
years and was known then 
simply as ‘‘the statuette’’. The 
idea for the statuette originated 
at a meeting of the first board of 
governors of the Academy. 
Cedric Gibbons, Executive Art 
Director for MGM, after hearing 
discussions of certificates, 
scrolls, medals, plaques, urged 
that the awards should be 
represented by a figure of 
dignity and individual character 
which recipients would be proud 
to display. While he talked he 
sketched a figure and a design. 
This was Oscar’s first picture 
and the drawing was adapted 
and sent for execution to George 
Anthony, a Los’7 Angeles 
sculptor. 


Often attributed to Bette Davis, 
incorrectly, the golden figure 
received its name in 1931 when 


Mrs. Margarette’ Harret, 
present executive secretary of 
the Academy reported for her 
first day’s work as a librarian, 
When she was introduced to it as 
the foremost member of the 
organization she regarded it for 
a moment and then observed, 
“‘He reminds me of my Uncle 
Oscar.’ She meant a second 
cousin actually, Oscar Pierce of 
Texas. The name stuck! 


A syndicated newspaper 
columnist, who was_ present, 
next day reported in his column, 
‘‘Employees have affectionately 
dubbed their famous statuette 
‘Oscar.’ 


Forty’four years later, March 
27th of this year as a matter of 
fact, the gala affair has become 
for about 70 million T.V. wat- 
cners- a: “muse” night for 
viewing. Everybody expects the 
victorious actress to weep a 
little, be a little flustered; the 
losers to appear unruffled at the 
moment of truth when the 
camera lens zooms in on them. 


To Hollywood, Oscars are still 
something to spend money on. 
Each year studios spend up to 
$100,000 to get the name of the 
nominee before the voters, the 
3,700 members of the Academy 


compared to the 150 in 1929. 
They do this with ads, T.V. talk 
shows, private filmings. For 
example, Producer Joe Levine 
took 47 pages of ads costing 
$3,200 in all of the motion picture 
trade magazines to push LION 
IN WINTER. 


It doesn’t always work — 
sometimes it 
Publicity man Russell Birdwell 
once sent multi-thousand word 
telegrams at a cost of $75,000 to 
influential newsmen seeking 
support for John Wayne’s THE 
ALAMO, calling it ‘‘the second 
most important event in human 
affairs since the Crucifixion.”’ It 
didn’t work. 


John Wayne did eventually 
receive an Oscar — the year was 
1969, the picture TRUE GRIT. 


backfires. 


will be 


BEST SHORT SUBJECT 
“A CHRISTMAS CAROL” 
[CARTOON]: 


BEST ART DIRECTION: 


“CABARET” 
BEST CINEMA 
TOGRAPHY: 

“CABARET” 


BEST FILM EDITING: 
“CABARET” 


BEST SOUND: 
“CABARET” 


GZ 


BEST COSTUME DESIGN: “TRAVELS 
WITH MY AUNT” 


BEST SCREENPLAY [ORIGINAL]: 
“THE CANDIDATE” — Jeremy Larner 


BEST ORIGINAL SCORE: 
“‘LIMELIGHT” — Charles Chaplin 


BEST SCORING: “‘CABARET” — Ralph 
Burns 


BEST DOCUMENTARY [FEATURES]: 
“MARJOE” 


BEST DOCUMENTARY 
“THIS TINY WORLD” 


[SHORTS]: 


BEST SHORT SUBJECT [LIVE]: 
“NORMAN ROCKWELL’S WORLD 


BEST SONG: “’ THE MORNING AF- 
TER” — The Poseidon Adventure 


BEST FOREIGN FILM “DISCREET 
CHARM OF THE BOURGEOISIE” — 
France 


BEST SPECIAL VISUAL EFFECTS: A 
Special Award “POSEIDON AD- 
VENTURE” 


Then there was George C. Scott 
in 1970 for PATTON — he 
refused it; 1971 Gene Hackman 
won it for THE FRENCH 
CONNECTION, and now for 1972 


another refusal when the oscar 
was turned down by winner 
Marlon Brando voted Best Actor 
in THE GODFATHER. 


FIFTH CANADIAN STUDENT FILM FESTIVAL ANNOUNCED 


from montreal 


MONTREAL — The Con- 
servatory of Cinematographic 
Art announces that the Fifth 
Canadian Student Film Festival 
will be held at Sir. George 
Williams University September 
26 to 30, 1973. 


Once again, the Conservatory 
joined by Famous 
Players Ltd. to offer the largest 
Canadian competition of its 
kind. The Conservatory will 
organize the _ festival and 
Famous Players will put up 
$10,000 in prize money and 
awards. 


Prizes will be divided among 
scenario, animation and 
documentary categories in 
16mm, 35mm and Super 8 for- 
mat. Best overall entry will 
receive the Norman MacLaren 
Award and $1,000. 


Only Canadian-produced films 
are eligible; they may not have 
been entered in any other 
festival during 1973. 


In the interest of a truly national 
Canadian Student Film Festival 
it has been decided to hold 
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The first item which comes to 


mind is increased admission 
prices and diminishing at- 
tendance. Comes the most 
pertinent question for showmen, 
of course, how to increase at- 
tendance — it’s no easy task! 
What can we do to accomplish 
this desired result in a positive 
fashion. 

Some things are obvious. The 
big ones give us unheard of 
grosses. Conversely, some poor 
box office films give us very 
little and no amount of effort, or 
expenditure, can save them 
from going down the drain. 
Somewhere in between 
however, is where, in my 
opinion, we are losing out. Some 
damned good product is being 
dissipated for lack of extra 
effort. 

Having seen a few summers 
come and go, | can perhaps be 
classified as a guy living in the 
past when | suggest that a 
return to the hard sell, ex- 
ploitation approach has to help. 
There is no way, | Suggest, 
reverting to hand bills, a still in 
a store window, papering a town 
with one-sheets is going to 
produce miracles. But | submit 
that placing an ad in the 
newspaper, ordering a spot 
announcement on radio and’ or 
television doesn’t produce a 
situation where you open your 
front doors and get out of the 
way either. 


Promotion has to be the name 
of the game and it has been 
proven that when you can offer 
something to a merchant, a 
department store, most radio 
and television stations, where 
there is something in it for them, 
they are interested. Radio 
stations, particularly, can get a 
client and theatre together, with 
a package involving mer- 
chandise and guest ticket 
giveaways tied up in a package 
resulting in a great deal of gratis 
radio exposure for a particular 
playdate. 


RANDOM 
NOTES 
FROM 
MY DESK 


Don Menzies — 
Alberta District Manager 


At the Alberta Theatre 
Association get-together at 
Jasper this past October, the 
annual meeting took a com- 
pletely new approach. Left 
behind were the moans and 


groans about poor accessories, . 


condition of prints, etc., etc. 
which has plagued all Provincial 
Association meetings which | 
have attended down through the 
years. Instead we conducted a 
good new fashioned workshop 
which was_ enthusiastically 
received by large and small 
exhibitors alike. Certainly, this 
kind of approach (which is 
certainly not new) could be 
developed and |! would think 
both exhibitor and distributor 
might well take a hard look in 
this direction. It was found that 
some of our younger members 
need only to be shown and 
pointed in the right direction. 
There are many new people in 
our industry who are not lacking 
in desire or drive; only in 
direction and education. 


One last thought and this for 


my distributor friends. Many of 
them, | am told, insist on large 
fancy display ads on each and 
every attraction. The least co- 
operative people | know are in 
the large daily newspaper 
chains and many distributors 
feel this is the only media that 
guarantees results. | 
think that in the large markets 
where lineage rates make it 
prohibitive to sell a motion 
picture with large display ads 
this theory has been shot all to 
hell. However, in most situation 
our distributors, producers or 
whatever insist on 1,000-1,200 
line campaigns ignoring vir- 
tually all other avenues 
available to them. In my 
Opinion, this is a mistake and 
much of this money could be put 
to better use. 

| appreciate the opportunity of 
spouting off and on behalf of the 
Alberta boys, re-affirm that we 
will make every effort to assist 
in making ‘‘WHAT‘S NEW” a 
worthwhile publication. Oo 


INTRODUCING MR. RON HARRISON — 


Mr. Ron Harrison joined the 


company in September 1972. 
Born and raised in Montreal 
where he received his primary 
education he attended Acadia 
University in Nova Scotia, 
graduating with the degree of B. 
Comm. in 1967. Right from 
university he joined |.B.M. until 
1972 where his responsibilities 
involved methods analysis and 
the designing and co-ordinating 
implementation of various 
computer systems. 


OUR NEW SYSTEMS AND PROCEDURES DEPARTMENT 


Ron Harrison’s report on the 
responsibilities of his depart- 
ment are as follows: 

“On March 22, 1973, President 
George P. Destounis approved 
the recommendation for 
Famous Players Limited to 
acquire a computer. March 26th 
was the noteable day that we 
signed a lease agreement with 
IBM Canada Limited for a 
System/3 Model 10 Computer. 

The investigation into the need 
of a computer began in Sep- 
tember 1972 when the Systems 
and Procedures Department 
was eStablished with myself as 
Manager. 

The primary objective of the 
department has been to_ in- 
vestigate the benefits of 
reporting financial information 
within our company through the 
use of a computer. Subsidiary 
responsibilities include the 
designing of all forms, writing 
procedure manuals and im- 
proving present manual 
systems. In future, the control of 
all data processing respon- 
sibilities will be the function of 
the Systems and Procedures 
Department. _ 

The System/3 computer is a 


would_ 


We must examine problem 
areas that should be cleared if 
we are to realize a sales and 
profit growth in the months 
ahead. One such problem is the 
matter of product yields. 


Of major importance, is the 
continual checking of bulk goods 
to make sure that we are 
receiving full value for our 
money, and that these goods are 
properly priced at the retail 
level, to encourage sales and 
ensure profit. This then is where 
your yield on each bulk item 
comes into effect — cost and 
control. 


With bulk items, such as drink 
syrup concentrate, butter, 
weiners, raw corn, popping oil, 
etc., the number of retail items 
produced has to be calculated on 


Gerry Dillon T.C.L. 


a per pound, per gallon, or $ unit 
basis. We refer to this as the 
yield per pound, serving, or $ 
value. 


Every quarter, we supply each 
theatre with the figures showing 
the yield obtained in that 
location, as compared with the 
yields which are expected. 
These yield expected figures 
have been calculated with an 
allowance for normal spoilage, 
overpouring, etc., therefore, 
your yield figures should match 
the expected yield very closely. 


If your yield on any given item is 
under the expected yield, then 
your operation requires closer 
attention. 


Theatre Confections’ 
Representatives have reported 
cases where salesmen and 
delivery men are permitted to 
enter theatre stock rooms for 
delivery and order taking 
purposes. This practise would be 
acceptable if you, or your 
assistant were in attendance 
during these times, to observe 
and verify deliveries being 
made. 


YIELD - $$$ 


One of the major problems 
concerns the yields of drink 
concentrates. Since you are not 
expected to be at your theatre 
all day to receive deliveries, you 
can, nevertheless, guard against 
short delivery of syrup con- 
centrate by leaving empty tanks 
and jugs for pick up outside your 
locked stock room when the 
syrup is delivered. A delivery 
Slip is left by each supplier, and 
delivery should be checked off 
before stock is stored away in 
your stock room. By using this 
system, you are assured of 
receiving the proper deliveries 
from route delivery men, and 
you are also assured that none of 
the full tanks are being returned 
to the driver’s truck as empties. 


Care and attention to stock 
handling and stock control is 
important, if we are to reach our 
sales and profit goals in the 
coming year. 


Remember the word “YIELD” 
and equate the word with 
“MONEY”. 


Nowhere, but nowhere is this 
more evident than in the Motion 
Picture Industry of to-day, and 


in particular ‘Movie Houses.’ 
The old magnificent movie 
palaces are quickly giving way 
to the new trend in theatre 
design, ‘multiples’, ‘twins’, 
‘triplets’ etc etc. The grandeur 
of the old movie houses with 
their great crystal chandeliers 
were beautiful to the eye, but 
incredibly difficult and costly to 
maintain. 


Multiple theatres can offer a 
better product for a_ longer 
period of time and a better at- 
tendance per seat. Also, the 
multiple is subject to spillover 


“FOR THE TIMES THEY 


by GERRY TIPPER 


General Manager — F.G. 


sale from one auditorium to the 
other. 


Another phase of change is the 
advocation of multiple day and 
date bookings in order to reduce 
TV advertising costs, the idea 
being to get a dollar value for 
every dollar spent with what 
might be termed an ‘‘umbrella’’ 
campaign. It boils down _ to 
thinking in terms of total market 
instead of separate markets. 


Our business has. always 
flourished better under the 
direction of creative and real 
showmen who keep abreast of 
the ever changing times in the 
movie world. The movie in- 
dustry must always appeal to 
the recreational desires of the 
public it seeks to hold. It must be 
attained at a price and place 
which at all times is convenient 


to them and it must make this 


special kind of audience feel 
comfortable, safe and wanted to 
cement that strong relationship 


Spencer Circuit 


that must exist between the 
theatre and the public, times 
may change but audiences 
never cease to be people. 


lf all concerned in this industry 
could only remember that as a 
business our industry is a joint 
effort in partnership with each 
others’ branch and only by such 
cooperation can it work Ssuc- 
cessfully in this day and age of 
change. We cannot afford to 
feud with each other let alone 
compete in an effort to be 
number one. We are all part of a 
fabulous business that either 
prospers together or rots and 
dies together. And despite all the 
new forms and methods of 
showing motion. pictures on 
planes, on ships, on trains, in 
hotel rooms etc., but the 
satisfaction of enjoyment 
therefrom cannot compare with 
going with family or friends to a 
regular movie house, even 
though the times are a’changin. 


small business computer that 
requires approximately 150 
square feet of floor space. 

Unlike most larger computers 
which require raised flooring for 
cables and special air- 
conditioning and humidity 
controls, the System/3 operates 
under normal office tem- 
peratures and humidity and is 
plugged into the wall outlet for 
power. 

Although small in size, the 
System/3 is a fast and powerful 
computer ideal for our com- 
pany’s present and future needs. 
Presently, the tentative delivery 
date is November 1973, when our 
computer will be installed at 
Head Office in Toronto. 

The Systems and Procedures 
Department’s first respon- 
sibility before the computer 
arrives, will be to develop 
programmes that will com- 
puterize many of the routine 


accounting activities. The ac- 
counting system will provide 
management in the theatre and 
head office with faster and more 
detailed reports of the theatre 
and total company’s financial 
position. In future, our computer 
will handle Accounts Payable, 
Accounts Receivable, Inventory 
and many more management 
information reports that are 
required to operate our business 
more efficiently. 

A computer is not a self- 
operating electronic robot. 
People are required to program, 
operate and control the ac- 
tivities of the machine. 
Programming, operating and 
controlling the computer will be 
the responsibility of the Systems 
and Procedures Department 
and we are optimistic that 
everyone in the company will 
benefit from this service.” O 


APPLICATION OF ETHICS? 
‘““Ethics”’ the man told his son,’’ 
is vital to successful everyday 
living. For example, today an 
old friend paid me back a loan | 
made to him. He handed me a 
new $100.00 bill. Later | 
discovered he had given me two 


bills stuck together. 
Immediately a question of ethics 
arose. Should | tell your 
mother ? 

“** 


CAMEL — What a horse would 
look like if put together by a 
committee. 


* 


Did you hear about the hair- 
dresser who went from door to 
door making house curls? 


* 


Mr. Herb Mathers, Bellevue 
Films, understandably enthused 
over the quality of Famous 
Player’s showmanship put 
behind SNOWBALL EXPRESS 
playdates across the circuit, 
recently stated, ‘‘We’ve seen 
many superb campaigns on 
Disney product over the years 
but none to top F.P. manager’s 
efforts on behalf of ‘’Snowball 
Express’’. Please convey our 
thanks to all of them!’’ He then 
continued ‘’| look forward 
hopefully to similar results for 
MARY POPPINS and ONE 
LITTLE INDIAN, our Summer 
releases.”’ 


Main thrust of the many ex- 
cellent promotions was based on 
Kitty Cat children’s 
Snowmobiles promoted from the 
Arctic Cat people offered as 
contest prizes. Valued at 
something over $350. They 
proved to be a powerful in- 
centive with literally thousands 
of entries from eager youngsters 
across the country. Nine key 
playdates received Kitty Cats, 
including Halifax, Montreal, 
Ottawa, Toronto, Hamilton, 
Winnipeg, Edmonton’ and 
Vancouver. In each instance the 
simple contest outline was hung 
on the question, ‘‘I’d like to own 
a Kitty Cat Snowmobile because 
....’ The children were invited 
to ask Mom and Dad for help if 
they wished. 


Most people respond warmly to 
the reaction of children and this 
report would not be complete 
without some record of answers 
received. For example, one of 
the hilarious entries in Toronto 
came from an 11 year old boy 
who wrote, ‘‘I’d like to own a 
Kitty Cat so that | could sell it 
and give the money fo the poor 
or prostitute.‘” Bugged by the 
answers, knowing small boys as 
we do, a, for obvious reasons, 
carefully diplomatic phone call 
was made to the Mother who 
was equally puzzled, curious, 
and no little shattered. She put 
the young lad on the phone who 
confirmed the word ‘prostitute’ 
but on further prodding was 


asked if he meant ‘destitute’. 
That was it! 

TOP LEFT: Reading left to 
right Les Mitchell, Herb 
Mathers of Bellevue Films, and 
Tony Dunkley of Disney 
Productions with obvious 


delight pour over the thousands 
of entries in the Kitty Cat 
SNOWBALL EXPRESS Con- 
test. Looks like Les Mitchell just 
struck a funny one. 


TOP RIGHT: HAPPINESS IS 

winning a_ Kitty Cat 
Snowmobile Contest. Seven year 
old Greg Clarke of Toronto 
proudly seats his younger sister 
Tanine on his Kitty Cat and 
displays his enthusiasm on 
winning to the photographer and 
Manager George Davie of the 
Golden Mile Theatre. 


CENTRE LEFT: Mother and 
Dad B. Johnson of Winnipeg 
must believe in starting them 
young. Submitting an entry on 
behalf of their eight month old 


son — they won! Both avid 
snowmobilers Mr. and Mrs. 
Johnson were very excited on 
winning / reports Manager 


Doris Dean of the Grant Park 
Cinerama. 


CENTRE . RIGHT. Derek 
Chapman, 11 year old Van- 
Ccouver winner happily poses 
(foreground) with his Kitty Cat. 
Mike Murphy of our Vancouver 
Office advertising department is 
shown left, Mr. Phil Beall 
General Manager of Wilson 
Outdoor Recreations Ltd., who 
donated the Kitty Cat, is seated 
on the adult Artic Cat, Manager 
Les Stratton of the Strand 
Theatre is on the right. 


Mike Murphy reports the tie-in 


on the contest with the local 
radio station C.K.W.X. resulted 
in over $2,500. worth of promo 


announcements another 
plus! 
Another rather humorous 


response was from a lad who 
said he’d ‘‘like to own a Kitty 
Cat because he was the only one 
in the family who had a snow 
Suit” 


A real grabber, and a winning 
one in the Toronto contest, came 
from Gregory Clarke, six years 
old, who block lettered the 
following: 


“1 WOULD LIKE TO WIN A 
KITTY CAT, BECAUSE WE 
HAVE A BIG BACKYARD, 
AND | WOULD SHARE _ IT 
WITH MY TWO SISTERS. | 
KNOW MY MOM CAN’‘T BUY 
US ONE BECAUSE OUR 
DADDY IS IN HEAVEN 
HELPING GOD. PLEASE LET 
US BE THE LUCKY ONES.” 
LOVE 

(signed) GREGORY CLARKE 


With something like 25,000 en- 
tries checked in Toronto it is fair 
to assume that the aforemen- 
tioned three examples are 
typical of the heartwarming sort 
of entries and response across 
the country. 


BOTTOM RIGHT: 

Bill Inge of the Northstar 
Cinemas in Winnipeg also ran a 
very successful Kitty Cat 
snowmobile contest but didn’t 
stop there. We don’t know how 
he did it but it’s a real ‘scoop’. 
He sold the Winnipeg Transit 
Service on two. additional 
promos, (a) a bus, free, liberally 
plastered with advertising for 
SNOWBALL EXPRESS and 
called the SNOWBALL EX- 


PRESS BUS_~ picked’ up 
youngsters from several 
correctional institutes, toured 


Winnipeg, stopped at Arctic Cat 
dealer who gave snowmobile 
rides, hot dogs, and cake, hot 
chocolate, then on to the theatre 
to see the film. Another 
highlight of this trip for the 
youngsters — they had their 
photograph taken with the 
Winnipeg Blue Bombers. Here’s 
the other dilly! Every Winnipeg 
Transit Bus became _ free 
transportation service for any 
youngster attending the theatre 
to view SNOWBALL EXPRESS. 
This is a new one! Similar ex- 
citement was engendered in the 
fine campaigns by Bordon Beal 
of the Paramount, in Halifax, 
Romeo Cronier, Place de Ville, 
Ottawa, and Brian Holberton, 
Meadowlark Cinerama, Ed- 
monton. Unfortunately suitable 
photographs of the important 
events were not available for 
publication. 


The fact that his situation was 
not in on the free Kitty Cat 
promo didn’t slow down Wilf 
Runge, Capitol Theatre, Moose 
Jaw. He went after a_ local 
snowmobile dealer and 
promoted free an expensive 
snowmobile suit in lieu of the 
Kitty Cat, producing the same 
excellent results on the tie-in as 
the larger key centres. 


Another effective approach to 
selling SNOWBALL EXPRESS 
was developed by Andre Cote of 
the Paramount Theatre in 
Peterboro, home town of the 
Arctic Cat and Kitty Cat 
Snowmobile. With the co- 
Operation of the Ontario 
Provincial Police, Andre 
presented a p.r. screening of 
SNOWBALL EXPRESS for the 
school safety patrollers. Show 
was presented to reward the fine 


youngsters who perform a 
wonderful job over the school 
year in protecting younger 
children at road crossings. 
Effort resulted in a four column 


picture with appropriate 
cutlines in the Peterborough 
Examiner. 


A gratifying letter was received 
by Les Mitchell from the Ontario 
Provincial Police tendering 
thanks for everyone’s co- 
operation on this important 
project. 


Andre’s Kitty Cat Contest, based 
on writing an essay on 
snowmobile safety, with the 
further co-operation of the 
Ontario Provincial Police also 
resulted in a fine newspaper 
spread — another four column 
photograph with cutlines selling 
the picture. Entries in the 
contest ran into the hundreds. 


The Montreal KITTY CAT 
Snowmobile Contest for 


tHe hasn't been himself since that little bitch next 
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SNOWBALL EXPRESS 
produced over 15,000 entries. 
This is the enthusiastic report 
from Johnny Sperdakos in 
Montreal, Head of Advertising 
and Publicity for United 
Theatres and associate editor 
for ‘‘WHAT’S NEW”. 


SHOWN BOTTOM LEFT: 


is the presentation to the win- 
ners. Standing, left to right: Joe 
Supino, manager of the Avenue 
Theatre; Romuald Gendron, 
distributor of Arctic Cat 
Products; John Sperdakos, head 
of United Theatres’ Advertising 
Dept.; Miss Cheryl Ann Lemire, 
co-ordinator for Arctic Sports 
Products Lid. George 
Malenfant, manager of Fair- 
view Cinemas, and Dollard 
Gravel, general manager, 
eastern division of Arctic Sports 
Products Ltd. Taking possession 
of their Arctic Cat Snowmobiles 
are Robert McConnell, left and 
Miss Martha Capreol. 


a 


door jilted him for a poodle” 
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Frank Mancuso, Canadian General Manager, Paramount Films, 
eports, ‘‘SEE what you've been waiting for ... proudly from 
PARAMOUNT! In 1972 it was THE GODFATHER. In 1973 an'even 
more exciting array of entertainment. For openers we start with: 


THE FIRST CIRCLE — A powerful drama based on the Nobel Prize winning book by 
Solzhenitsyn. In the portrayal of the life of Russian political prisoners it is superb in its 
realism. 


FEAR IS THE KEY — Adventure/Drama. Starring Barry Newman and Suzy Kendall. 
This contemporary adventure story pitches the audience into underwater intrigue and the 
emotions of a rugged agent seeking revenge on a gang of jewel thieves who murders his 
family. 


BROTHER SUN, SISTER MOON — Drama. Directed by Franco Zeffirelli of Romeo and 
Juliet fame this sensitive and artistic film tells the story of St. Francis of Assisi. It is rich 
in the experiences of the young man as he renounces his wealth and worldly goods to 
devote his life to serving God, his brothers and sisters of mankind, and his ideals. 


HITLER, THE LAST TEN DAYS — Drama. This film of great impact stars Sir Alec 
Guiness, Simon Ward and Doris Kuntsmann, and re-lives the events in the Fuehrer- 
bunker in Berlin during the final fateful days before the Russians advanced on the city 
and the German army had begun to disintegrate. 


ALFREDO, ALFREDO — Comedy. Laughter takes the front seat when a bashful young 
man, Dustin Hoffman encounters triangle complications after his marriage to a tem- 
peramental Italian girl played by Stenfania Sandrella. 


Other outstanding films to watch for in PARAMOUNT‘S new horizons in entertainment 
include, THE POLICE CONNECTION — THE FRIENDS OF EDDIE COLYE — PAPER 
MOON — and JONATHON LIVINGSTON SEAGULL from the best-selling novel by 
Richard Bach.’’ 


WARNERS BROTHERS 


Mr. Irving Stern, Canadian General Manager writes, ‘| am giving 
you below information on our product for WHAT’S NEW. It has been 
a pleasure supplying Famous Players with excellent grossing 
pictures over the past years and it is 


our firm belief that we will continue to do so. Here is information ona few of our upcoming 
releases: 


5 FINGERS OF DEATH — This feature, with an all Chinese cast, featuring karate, is one 
of the most exciting and engrossing pictures ever seen. It has already opened in the U.S. to 
fabulous business. 


CLASS OF ‘44 — This is a sequel to the trmendously successful SUMMER OF ‘42, 
produced and directed by Mr. Paul Bogart — made in Toronto, and starring those three 
wonderful boys of SUMMER OF ‘42 — Gary Grimes, Jerry Houser and Oliver Conant. 


THE LAST OF SHEILA— A very exciting picture with a most impressive cast — starring 
James Coburn, Dyan Cannon, Richard Benjamin, Joan Hackett and Raquel Welch. A 
mystery of deadly fun and games involving movie people in the south of France. Most of 
the game-playing takes place aboard a yacht, a 250 foot craft decorated in Regency and 
Empire Antiques. 


SCARECROW — Starring Gene Hackman, Al Pacino. 2 great stars and a great picture 
about the dreams, disappointments and adventures of two drifters. 


O LUCKY MAN — Starring Malcolm McDowell of A CLOCKWORK ORANGE fame; 
Rachel Roberts and Ralph Richardson. This feature is a comedy onan opec epic scale and 
the story of a young man in search for success. 


CAHILL, UNITED STATES MARSHAL — Starring John Wayne. That's all we need say 
about this one. 


THE EXORCIST— From the best selling novel about exorcism it deals with a person who 
drives out evil spirits by prayers, ceremonies, etc. 


1973 releases look very promising, and again we feel our pictures will make a fine con- 
tribution to the successful Famous Players operation.’’ 


BELLEVUE FILMS 


Herb Mathers, President of Bellevue Films, reports, ‘‘It is Disney's 
50th Anniversary and you will note from the following for the 
Distributors’ Report that the Disney Organization is doing 
everything in its power to bring families back to the theatres: 


CHARLIE AND THE ANGEL and CINDERELLA — This makes an excellent double bil! 
and CINDERELLA has not been released since 1967 — there is a brand new audience for 
it. While on the subject of CINDERELLA preliminary response from schools suggests you 
should not overlook directing special effort to school groups on this attraction. 


MARY POPPINS — Re-release of MARY POPPINS is set for sometime in June. It has not 
been in release since 1966 so here again a brand new audience is set and waiting for your 
playdate. I’m quite sure most exhibitors are familiar with this outstanding film and there 
is no need to belabour it here. 


ARISTOCRATS and SONG OF THE SOUTH — Another outstanding double bill with built 
in boxoffice. Both pictures gave a good account of themselves when shown last year. The 
double bill was requested by many exhibitors again this year to take the place of the many 
“Restricted” films being offered during the summer months — engagements should 
produce satisfactory results. 


HERBIE RIDES AGAIN — The hilarious sequel to THE LOVE BUG. Need | say more! 
THAT DARN CAT — Set for early Fall release — has not been released since 1967. 
Apart from the above, we will have available for the exhibitors in the Province of Quebec, 


in French, BIG RED, PARENT TRAP, LEGEND OF LOBO, DUMBO, BEDKNOBS, W. 
COUNTRY, 20,000 LEAGUES and SON OF FLUBBER. 


METRO-GOLDWYN-MAYER PICTURES 


In reporting to the Summer release of M.G.M. product, Mr. Ron | 
Emilio, Canadian General Manager said, ‘‘MG.M. has been very | 
successful with the FABULOUS FOUR package which includes re- | 
issues of RYAN’S DAUGHTER* GONE WITH THE WIND, DR. § 
ZHIVAGO and 2000: A SPACE ODYSSEY. 


These attractions will continue to play throughout Canada for months to come. 
As for our Summer release schedule | would like to go out on a limb and call this one the 
FANTASTIC FOUR because in my opinion, utilizing the information we have received 
from Metro, | am convinced SOYLENT GREEN, THE MAN WHO LOVED CAT DAN. 
CING, PAT GARRETT, AND TRADER HORN will prove that the M.G.M. Lion is not a 
pussy cat, but a real strong leader able to justify the faith exhibitors have continued to 


show in M.G.M. 
Cast and story line on the FANTASTIC FOUR follows: 


THE MAN WHO LOVED CAT DANCING — Starring Burt Reynolds, Sarah Miles, Lee 
J. Cobb, and George Hamilton the film is described as the first Women’s Lib western. The 
heroine, fleeing from domestic shackles, becomes involved with a bandit, a man just 
released from jail for murdering his Indian bride, Cat Dancing, ten years previously. A 
highly acclaimed first novel. 


PAT GARRETT and BILLY THE KID~— Story deals with the 3/2 month period between 
the time Billy staged his most spectacular escape and Garrett’s final confrontation with 
him after a long pursuit. 

SOYLENT GREEN — A thriller set in the future starring Charlton Heston and Leigh- 
Taylor Young. 

TRADER HORN — An expatriate British hunter is pursued through the African jungle 
by a corrupt game official. The hunter comes to the aid of a missionary man — and wife. 
This is not a remake of the first M.G.M. film — but making use of the title. 


20th CENTURY FOX 


20th Century Fox’s Canadian General Manager Vic Beattie writes, 
‘With films, like vintage wines, some years are better than others. 
At our rapidly changing studios the next twelve months are a 
definite case in point. 


The reason; our most exciting production and release schedule in many years = 35 
features of truly exceptional boxoffice potential, insured by an astute balance of the best 
film properties, acting, and production talent available. \ 


We are happy to join Famous Players in this vintage year and are proud to announce the 
following attractions now set for summer release: 


ACE ELI AND RODGER OF THE SKIES — The story of a remarkable father and son 
relationship during the colourful aerial barnstorming days of the 1920’s. The story of Ace 
Eli played by Cliff Robertson ... when planes were young and the world was innocent. 
Except for Ace’s son Rodger ... Rodger of the Skies. 


KID BLUE — It’s not easy getting a respectable job when you’re lazy, ignorant, 
uneducated and skilled only in armed robbery. But Kid Blue’s heart was pure and his 
smile was warm and the people of Dime Box loved him. Well. . . some of them did. Dennis 
Hopper, Warren Oates, Peter Boyle and Ben Johnson are featured. 


THE NEPTUNE FACTOR (An Undersea Odyssey) — Featuring the all-star cast of Ben 
Gazzara, Ernest Borgnine, Yvette Mimieux and Walter Pidgeon. NEPTUNE FACTOR in 
which Famous Players has a financial interest is a Canadian production filmed in 
Toronto. Story line deals with the earth’s most terrifying ‘‘last frontier’, the ocean floor, 
down, down 25,000 feet — when explorers intrude upon the private realm of gigantic man- 
eating fish, a menacing battle for escape follows. 


EMPEROR OF THE NORTH POLE — Lee Marvin is the A-No. 1, the king of the 
Depression era hoboes. He’s up against The Shack, Ernest Borgnine, a sadistic train boss 
who rules his roost with an iron hammer. Like two caged animals, the clash. A-No. 1 is out 
to ride Engine 19 or die trying. The Shack is out to make sure he does die trying. 


THE LAST AMERICAN HERO — As played by Jeff Bridges, this is the true adventures of 
Junior Jackson, the hardest hard charger in stock car history, who perfected his racing 
skill outrunning the moonshine whiskey revenue agents. An authentic, gen-u-ine 
American hero. Also featured in the cast are Valarie Perrine and Geraldin Fitzgerald. 


UNIVERSAL FILMS 


Mr. Bill Soady, General Manager, concerning upcoming product for ™ 
the next 3 months stated, ‘’The line-up is excellent and will result in as 
exhibitors showing top boxoffice receipts with extended playing 
time. 


Following are the films we plan to release within the next 3 months’’. He concluded with 
the statement, ‘On each of the films coming up we will welcome the thoughts of each 
showman who is booked to play one of these outstanding attractions.’’ 


HIGH PLAINS DRIFTER Starring Clint Eastwood and Verna Bloom. Technicolor. 109 
minutes. Remember the early Eastwood westerns — lots of action. Well, here he is again 
to please those many, many followers. 


TWO PEOPLE Starring Peter Fonda and Lindsay Wagner. Technicolor. 101 minutes. 
This Robert Wise production has been beautifully photographed on location in Morocco, 
Paris and New York. A love story of two people who meet in Marrakesh after just making 
up their minds to return to the States and then find they only have limited time together. 


THE DAY OF THE JACKAL Starring Edward Fox, Eric Porter, Delphine Seyrig. 
Technicolor. Approximately 150 minutes. Fred Zinnemann has directed this film with an 
almost unknown cast. if you haven’t read the book, you should do. Intriguing, suspenseful, 
it’s the story of a man who is hired to kill DeGaulle. 


WINNING re-release starring Paul Newman, Joanne Woodward, Robert Wagner. 
Technicolor. 123 minutes. No doubt you will remember this excellent film with its exciting 
race car sequences. 


JESUS CHRIST SUPERSTAR From early reports, this Norman Jewison production will 
live up to all expectations. The completely new adaptation from the Original stage play 
was filmed in technicolor on location in Israel. The tremendous popularity of the music 
and the fact that there will be a new soundtrack album will be a terrific advantage to the 
selling of this film which will be shown ona non-roadshow policy. 


